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2015

2016

2017

2017
127]

2017
257

2017
357

Creation of Quality Value

O =5 o4 30,644 | 37,880 | 40,172 9,873 | 10,394 | 10,621 9,284 9,873 10.2%
o= <7} 19,402 | 22,192 | 24,222 5,947 6,490 | 5,908 5,877 5,947
Ol &=%0|9 11,242 | 15687 | 15949 3,926 3904 | 4,713 3,406 3,926
ohojf 22| H 8210 | 10,000 | 10,982 2,599 2,820 | 2,804 2,759 2,599

xoio|Ql 3,032 5,687 4,967 1,327 1,084 | 1,909 647 1,327 0.3%
7|Etz=9) 471 894 493 114 99 115 165 114
7|EtH| 232 846 795 337 -5 55 408 337
2829 382 338 54 5 34 32 -17 5
ISHI8 398 468 770 360 28 101 281 360
ol | XFZ A 0|2l 3,255 5,605 3,949 750 1,194 | 1,901 104 750
E Ol A| 247 745 163 100 60 156 -153 100
ct7| 40| 2l 3,008 4,860 3,786 650 1,134 | 1,746 256 650
7|Efz 2ol -444 -54 -700 -3 -2 -1 -694 -3
Eggl E ] 2,564 4,806 3,085 647 1,132 | 1,744 -438 647

[127] 4% Q0]

» Oi= : 20174 1£7| Cb| 20184 1&27| Oi= 10% S7t (9,87344 02l > 10,883 0tL])
X 7|EH1E7] £ Atzes =2 SA| AHRE T3 HHELCL
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2 0|7 Ol of L7HHHH| =
02. Q1| 3! HAI|ZH|=
B X25E7F 1Al H[E 3! BEHChH| AF7HE BHIF
chol 7l
Sl 2013 | 20144 | 20154 | 2016\ | 20174 | 2058 | 201 o3
T™ © T O©
oWz | 119 | 127 | 138 | 151 | 160 | 169 | 180
ol
57t el 15 8 11 17 9 9 11
OH == OH
i 20% | 22% | 26% | 24% | 26% | 24% SasMH|8 9
L |E
=Easpulg 20164 3223 -
SOPPA|HE] | 57.85% | 5732% | 63.63% | 58.13% | 67.15% | 58.59% 54719 HEY
(&IEHI%) H 76.27%
OH == OH
ooy g | 1103% | 1022% | 1055% | 975% | 1133% | 1106%
X 20189 FHAOEA/ATLH 5)i 2007-20177H%] BIUSHHE L A7NL| 57182 JHEoI0] M £ 2,
2018\ SHA} BEX|7} OFHl S LS EILICE.
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450.0
400.0 23.6%
350.0
6.0%
300.0 990 15.3%
2 . 20 13.9%
250.0 AR = 73.4% =
L LEL!
200.0
= Qo9
150.0
0|9
100.0
50.0
0.0
o ) ™
" W
ST S D
(THe] - ol gl
= 2017 | 2018
& 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | €A | WA 1Q 1Q
Ofj =N 11.0 | 16.9 | 27.4 | 56.5 | 72.8 | 73.5 | 91.6 |107.7 | 129.2|173.4 | 213.9 | 243.6 | 280.8 | 297.7 | 306.4 | 378.8 | 401.7| 2,883 | 170 | 98.7 | 108.8
sl - 53.6%(62.1%(106.2%|28.8%| 1.0% |24.6%|17.6%|20.0%|34.2%|23.4%(13.9%|15.3%| 6.0% | 2.9% |23.6%| 6% - - 4.7% 110.2%
AWAMEE Hm™ A 25.2% A% 617% | 25.2%
gaoo|al 3.8 4.2 4.6 15.7 19.8 182 | 228 | 151 183 | 326 | 333 | 286 | 341 | 442 | 303 56.9 | 49.7 432 25 13.3 13.3
AAH0|AE |34.5%(24.9%|116.8% (27.8% | 27.2% | 24.8% | 24.9% | 14.0% | 14.2% | 18.8% | 15.6% |11.7% | 12.1% | 14.8% | 9.9% |15.0% | 12.4% - 15% |13.4%|12.2%
=0« 2.0 1.6 1.7 11.8 170 | 176 | 263 | 23.1 139 | 232 | 238 | 202 | 247 | 336 | 300 | 486 | 379 357 21 - -
H Fuhoy 7} 63,279126,583(22,407|22,220]25,028124,804|25,312|16,474(17,813|17,765|16,514|17,250(16,954|17,370]19,066|21,372|21,746 - 22,898121,493|21,250
(&) HEXME A < 35,071|36,054|36,683|37,070]38,56842,594|44,064 38,586141,034141,106
X Q0|2 S WFZH(15%) : (2001~ 20173 S A 0[2Y)/ (2001~ 2017'H SO ZH) 14
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A2 S =
=O0FE /=& iE =2 (1A=7])
chel ;MY
20174 20174 2017 20174 20174 2018 M4
T = 20164 20174 1Q 2Q 3Q 4Q 1Q H|= 1Q = T
HE |(11,323,740|14,520,264| 3,074,877 | 3,672,919 | 3,839,323 | 3,933,145 (3,074,877 | 31% | 4,572,178 | 42% |149%
SIEE AFE 14,304,780 | 5,828,662 | 1,652,849 | 1,548,074 | 1,574,313 | 1,053,425 |1,652,849| 17% | 861,718 | 8% | 52%
A7 |15,628,520(20,348,926| 4,727,726 | 5,220,993 | 5,413,636 | 4,986,570 | 4,727,726 | 48% | 5,433,896 | 50% |115%
AMAE 13,814,931|13,696,973| 3,678,054 | 3,614,354 | 3,536,813 | 2,867,753 | 3,678,054 | 37% | 3,702,363 | 34% | 101%
INESYN; 8,436,152 | 6,125,744 | 1,467,552 | 1,559,206 | 1,670,916 | 1,428,069 | 1,467,552 | 15% | 1,746,480 | 16% | 119%
= ot A 37,879,603|40,171,642| 9,873,332 |10,394,553|10,621,365| 9,282,392 {9,873,332| 100% |10,882,739|100% | 110%
> SYES S U ATE 045 8T U 0IF/R/FHT 015 S7H0| GE FFo HUSI|ThH| 15% St
> ASAE OiE : OIFAG &g s S7t0f hE S 2 MES7|H| 19% S7t
> UHAE OiE : S= M7t MEF2 8 HoME HES7|CHE| 1% S 7t
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2. A& R

Creation of Quality Value

Bl Aluminum effect pigments total M|A| A& 2
(E+9] USD 1,000, Ton)

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

=4 11,061,551|1,104,014 1,148,174 1,194,101 | 1,241,865 | 1,291,540 1,343,201 | 1,396,929 | 1,452,806 | 1,510,919 | 1,571,355

Al paste
(dollar

type)

AE

T2

2F| 30330 | 31,543 32,805 34,117 35,482 36,901 38,377 39912 | 41,509 | 43,169 | 44,896

4
0

XCon flake type Al Paste A|Zt : Dollar type Al Paste A1t H|=3t AS 2 FH (AIEEXN @ XA F=AH
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Creation of Quality Value
( o E AHALELO] = \
[ 600= 112 Al paste 4§ 4t2tQl 1]
- A20|E HO|AE M2}l
x Exj2oH - 2| ¥2o|E HOo|AE Mitatel
- AIE L ot2[0|s Ho|AE MALajol
1200_I-|_?I;_| \ I'Eo 2T IE '“ I — o2 |'|_ )
(191 400E 72 SIRES] T HBMMELY 15 R
otz of & - 22 S EAL i 8 FEEE /. FE S5
o o —
= (F23 Mz HE)
2018. 12. 31. - EFIC GMP 59! O B(S Y 31 E 283 32 95)
k / N %S ADE ZEH(XHE3}) BASER &
\ J
g = XHH|XtE 50~602F / LIHX|= X3
7|E KA 2,182 | 2,331 | 2,139 1649 | 1,404 974 892 712 632 429 307 273 7,272
A3 EXHE 0 0 0 0 862 862 862 862 862 853 853 853 6,871
Al 2,182 | 2,331 | 2,139 1649 | 2266 | 1,836 | 1,754 | 1,575 1494 | 1,282 1,160 1,127 | 14,143
2 ArZhoH 182 194 178 137 189 153 146 131 125 107 97 94 -
> 1EE : M2EE S22, GlassE § 44t
> 23%: TA YR OILIE M
> 3TE: Y20 HO|AE AP M U FUEL 2L MY HE MM
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Creation of Quality Value

a5ielES 35t UE et=

Pigment
(=)
Inorganic Pigment Organic Pigment
(712 =) (7F712t=)

Effect Pigment
(140t R)
: |
| | :
5 Pearlescent Pigment Metal effect Pigment O T 2oL (R 2)
: — : TolALS] oFr= o o -V H=K=2
(ZlFgeiorg) (BLHEIR) B e i odd =RasEs
or2n|& Ho|A C .
. . Nolem m A L | mYR0)E HoAE(ES)
: s E _ ¥ &0/& otC{(A)S Ball mill2 Z245}0]
o 2D " Ze| ¢R0l5 HOo[AE ol= otz
!« Glass = (Colored Al paste)
= THAF QtE2Q|L} of & HH(Liquid Silver) : B ZHYR0/E HO|AE(RIIE+E5F
i . 7IEI' Bronze powder E OEI-—?—DIIE_' EI‘—?—E'I (AI) EE% TEOS(Tetra
: 71E} : Ethoxy Silane) [ &S s}, 1 2|0 CIA|
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Creation of Quality Value

2. f|Al AME ERME HetE FA ZYE =ojjof ohE gE2E AE ME

2> f7|12t7 A|E, 2018 7| ™ XIFHEHOIR (Pearl)2 ETHE 3} : Pearl AHE 2 S 710|| [HE O1EF 7t 7| CH
> 20174 127/0H| 20181 127| SEE 013 : HEHQ| STE 1S 49% 37t (YBEH
> A7 B, Q4AIE MEAY AS0| T2 2R AN 01 374 04 (A % BT

b | O = =
@ A% 3} : Child Labor issueE2 MH2 2 A|EAM SENE(RE2D, S20|L} Glass, Z2{YF 0|5 S)

AMELR EFE Hl FA
@ &4 HNEof CHst CtYst TEER|QE HQeh ShAF AME FHojj o A& MA 7|y
(A SEHME 2 4505 , BAF 105 W2, MAF10F LiQ))
® Multi Color MIF : Xt-&X} 2lm|L|s| HHM HIAE &t THA > OfE 57t 7|0 RHEE/4
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